FOR IMMEDIATE RELEASE

IRONMAN ANNOUNCES LITTLE DEBBIE® AS TITLE SPONSOR FOR
IRONMAN® CHATTANOOGA TRIATHLON
Chattanooga icon bakes up sweet deal to sponsor
®
IRONMAN Chattanooga through 2016
TAMPA, Fla./CHATTANOOGA, Tenn. (June 12, 2014) — IRONMAN, the most recognized brand in the
®
sport of triathlon, is proud to announce Little Debbie snacks as the title sponsor of one of IRONMAN’S
®
newest North American races — IRONMAN Chattanooga. The inaugural Little Debbie IRONMAN
Chattanooga triathlon to benefit the Crohn’s & Colitis Foundation of America will take place on Sunday,
Sept. 28, 2014.
“IRONMAN is excited to team up with Little Debbie for what is going to be a fantastic race,” said Carola
Ross, Chief Sales Officer of IRONMAN. “IRONMAN athletes have been buzzing about this race since it
was announced last year. Chattanooga is a beautiful city that provides a challenging race course as well
as warm southern hospitality. Together with Little Debbie, we are excited to deliver an unforgettable race
week for our athletes, their families and friends.”
Chattanooga’s valley geography, Tennessee River access and surrounding mountains come together to
create one of the most beautiful places to see in the U.S. It also offers a wide range of outdoor activities,
making it one of the top destinations for athletes of all types.
“We are absolutely thrilled to be a part of bringing this world-renowned athletic competition to
Chattanooga,” said Mike McKee, president and CEO of McKee Foods Corporation, the Collegedale,
Tennessee-based maker of the Little Debbie brand. “We are proud of Chattanooga, and we are excited to
help IRONMAN come to our city for this great event. These athletes represent the epitome of
achievement in their field, and they are an inspiration to all of us who value discipline, perseverance,
good planning and even trial and error.”
®

“Chattanooga is a fantastic town for outdoor fitness endeavors and we hope the Little Debbie IRONMAN
Chattanooga triathlon will feed enthusiasm for the pursuit of fitness across a wide range of our
community,” added McKee. “We are looking forward to seeing IRONMAN athletes enjoy Little Debbie
Snack cakes – they are certainly the best tasting source of energy I know of.”

“We’re thrilled that one of our largest corporations, McKee Foods, has joined the team to support one of
our largest sporting events, IRONMAN Chattanooga,” said Bob Doak, President and CEO of the
Chattanooga Convention and Visitors Bureau. “Over the next five years, this phenomenal event will bring
more than 75,000 people and leave an estimated economic impact of $40,000,000 in our community.
That’s impressive. I want to thank Mayors Jim Coppinger and Andy Berke for their personal involvement
in helping with this event. It could not have happened without their tremendous support or the many
others in the community who were involved.”
®

®

Little Debbie snacks is set to sponsor the IRONMAN Chattanooga event through 2016.

—more—

ABOUT IRONMAN
®
The iconic IRONMAN Series of events is the largest participation sports platform in the world. Since the
®
®
inception of the IRONMAN brand in 1978, athletes have proven that ANYTHING IS POSSIBLE by
crossing finish lines at the world’s most challenging endurance races. Recognized for excellence through
distinguished events, world-class athletes and quality products, IRONMAN has grown from a single race
®
to a global sensation with more than 190 events across five unique brands: IRONMAN , IRONMAN
®
®
®
70.3 , 5150™ Triathlon Series, Iron Girl and IRONKIDS . For more information, visit www.ironman.com.
ABOUT THE LITTLE DEBBIE BRAND
McKee Foods’ Little Debbie brand is America’s No. 1 selling snack cake and is increasing its presence in
the breakfast pastry and cookie categories. More than 138 billion Little Debbie® snacks have been sold
since 1960 in the United States, Canada, Mexico, Puerto Rico and on U.S. military bases worldwide.
Every week, Little Debbie® snacks are baked fresh and delivered from our bakeries to your communities
— that’s why they’re so fresh tasting. Local independent distributors, who are members of your
communities, ensure that the freshest products are available in your stores. In fact, you’ll find our quality
pledge and our guaranteed fresh date on every package. Visit littledebbie.com for more information. You
can also find us on Facebook and Twitter.
ABOUT MCKEE FOODS CORPORATION
McKee Foods, a family bakery with annual sales of about $1.3 billion, is a privately-held company based
in Collegedale, Tenn. The McKee Foods story began during the height of the Great Depression when
founder O.D. McKee began selling 5-cent snack cakes from the back of his car. Soon after, he and his
wife, Ruth, bought a small bakery on Main Street in Chattanooga, Tenn., using the family car as
collateral. Today, the company employs more than 5,200 people in Collegedale, Tenn.; Gentry, Ark.;
Stuarts Draft, Va.; and Kingman, Ariz. It creates and produces Little Debbie® snacks, Drake’s® cakes,
Sunbelt Bakery® snacks and cereals, Heartland® brands and Fieldstone® Bakery food products. Visit
mckeefoods.com for more information.
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